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ABSTRACT

Individualized financial services are becoming more prevalent in the rapidly changing FinTech envi-
ronment because to attract & retain clients alike. The effect of NLP & Al-driven solutions is profound
in how financial institutions interact with their customers. This chapter examines how NLP & Al are
changing personalized service delivery within the FinTech industry. It looks at real-world applications
that highlight customer communications through NLP-driven chatbots, virtual assistants, & recommen-
dation engines meant for providing tailored investment strategies, financial advice on an individual
basis or assistance. Together, data privacy, algorithmic bias, or regulatory compliance remain among
the toughest challenges faced by the systems hence this chapter provides insights into how financial
institutions can utilize them morally without contravening any laws in place. On one hand, it examines
opportunities associated with Al-based personalization in FinTech while exploring its inherent risks thus
giving a clear picture of future customer engagement in financial services.
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